What Does the World
Offer Me?
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“Do not conform yourselves to this age.”
Rm 12:2



BUILDING UP LOVE

5 A SUITABLE HELPER: M O RAL]TY

“Do not conform yourselves

to this age.”
Rm 12:2

1 We invite you to make a journey through the world, not to see new

countries and customs, but to take a moment to take a break from all of

the things that you usually rush through, without hardly even realizing:

alarm clock, breakfast, school, classes, recess, activities, music, bus,

friends, TV, whatsapp, internet, etc. STOP!
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2 Look at the images from these advertisements:
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http://www.google.es/imgres?q=dibujo+de+j%C3%B3ven&num=10&hl=es&tbo=d&biw=1280&bih=845&tbm=isch&tbnid=Mu1lvk9b8HLpeM:&imgrefurl=http://pozodeluz.wordpress.com/category/literatura/&docid=bfD4EV8HhjdN0M&imgurl=http://2.bp.blogspot.com/_OExj0WEXlyE/SZtNktxuH2I/AAAAAAAAAF8/m_fqTFYsnVc/s320/Dibujo_El_hombre_sin_rostro_1.jpg&w=284&h=320&ei=wJ_2UM61NoeShgf7-YHwCg&zoom=1&iact=hc&vpx=382&vpy=415&dur=691&hovh=238&hovw=211&tx=111&ty=128&sig=110944166628171814721&page=1&tbnh=138&tbnw=122&start=0&ndsp=46&ved=1t:429,r:20,s:0,i:148
http://www.google.es/imgres?q=dibujo+de+j%C3%B3ven&num=10&hl=es&tbo=d&biw=1280&bih=845&tbm=isch&tbnid=Mu1lvk9b8HLpeM:&imgrefurl=http://pozodeluz.wordpress.com/category/literatura/&docid=bfD4EV8HhjdN0M&imgurl=http://2.bp.blogspot.com/_OExj0WEXlyE/SZtNktxuH2I/AAAAAAAAAF8/m_fqTFYsnVc/s320/Dibujo_El_hombre_sin_rostro_1.jpg&w=284&h=320&ei=wJ_2UM61NoeShgf7-YHwCg&zoom=1&iact=hc&vpx=382&vpy=415&dur=691&hovh=238&hovw=211&tx=111&ty=128&sig=110944166628171814721&page=1&tbnh=138&tbnw=122&start=0&ndsp=46&ved=1t:429,r:20,s:0,i:148
http://www.google.es/url?sa=i&rct=j&q=dibujo+linterna&source=images&cd=&cad=rja&docid=LWX0ncRvOM8kWM&tbnid=17Z60unVDg5LvM:&ved=0CAUQjRw&url=http://imagenesfrases.com.ar/dibujos-de-cosas-de-acampada/imagenes-infantiles/&ei=Hy-NUYGpA8rF0QXYxYHwCg&bvm=bv.46340616,d.ZG4&psig=AFQjCNG3nXOpPnEB1TN-lxaw_VjLGMHxqQ&ust=1368293468980770
http://www.google.es/url?sa=i&rct=j&q=dibujo+linterna&source=images&cd=&cad=rja&docid=LWX0ncRvOM8kWM&tbnid=17Z60unVDg5LvM:&ved=0CAUQjRw&url=http://imagenesfrases.com.ar/dibujos-de-cosas-de-acampada/imagenes-infantiles/&ei=Hy-NUYGpA8rF0QXYxYHwCg&bvm=bv.46340616,d.ZG4&psig=AFQjCNG3nXOpPnEB1TN-lxaw_VjLGMHxqQ&ust=1368293468980770
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The second best thing to do in the dark.

DOOBERS
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What Does the World Offer Me?

3 can you determine what object is being advertised in each
image? What is the relationship between the object and the
() advertisement?

Ad 2:

Ad 3:

4 You can share your opinion about the meaning of the
advertisements with your classmates. Keep the following concepts in
mind as you analyze the advertisements:

Sexuality, desire, object,
consumption, body, unity,

power, man, woman, relationship.




What Does the World Offer Me?

5 Below are four images of our world. What do they make
you think of?
QOO

Can you define the following concepts?
And relate them to the society that you live in?

Do this from the perspective of sexuality and the value of the person.

CONSUMERISTIC

UTILITARIAN

COMPETITIVE

DUALISTIC




What Does the World Offer Me?

6 Now, pay attention to these three commercials that
we're going to watch:

http://www.youtube.com/watch?v=7H-K2Mu9 Ys

http://www.youtube.com/watch?v=EA- mgkM-Uo

7 All three of these commercials are advertising a car...

Which commercial did you
like the most?

Why would you buy it?
Explain your answer.




What Does the World Offer Me?

Let's watch the commercials again. Now, focus on and write down the
differences between the colors, music, landscape and message of each
commercial.

Commercial 1:

Commercial 2:

8 Share your ideas with your classmates and reflect together on the
“intentionality” of each commercial. Who are they aimed at?

9 Open your eyes! Learn to look with your reason, with your heart,
with your whole person! Don't you think that sometimes you are an
OBJECT of advertising, fashion, television, phone companies, or society
in general?
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1 What Does the World Offer Me?

10 Look at what this
advertisement SCIYS: “...}/OU, fOO, Sha// ’ (,.,/zé /(11;1»4/2;11 caerdd

all’

How does it make you feel when people try to
deceive you? When they want to "manipulate” you?

Do you remember the story of Pinocchio? What do
Pinocchio's friends offer him? Is it attractive?
What happens to Pinocchio?

Make a brief reflection.......

11 Do you think you're affected by
the society you live in? How so?

Take some time and try to be
concrete:

BUILDING UP LOVE
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What Does the World Offer Me?

We live in a consumeristic society in which the person ends up
being an OBJECT OF DESIRE.

The person does not have value in and of himself, but rather
on the basis of what he can offer or contribute to me. It is a
utilitarian society.

We live in a competitive world, and human relationships are also
lived out according to this perspective. It seems like the person at my
side is my enemy.

THE PERSON IS DEVALUED,
HE/SHE IS REDUCED TO AN OBJECT OF DESIRE.

DO NOT ALLOW YOURSELVES TO BE MANIPULATED!

Detail from the Sistine Chapel. Michelangelo.
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